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Q U I C K  S TA R T  ( c o n t . )  
 

How to change the template color theme 
You can easily change the color theme of your poster by going to the 

DESIGN menu, click on COLORS, and choose the color theme of your 

choice. You can also create your own color theme. 

 

 

 

 

 

 

 

You can also manually change the color of your background by going to 

VIEW > SLIDE MASTER.  After you finish working on the master be sure 

to go to VIEW > NORMAL to continue working on your poster. 

 

How to add Text 
The template comes with a number of pre-

formatted placeholders for headers and text 

blocks. You can add more blocks by copying and 

pasting the existing ones or by adding a text box 

from the HOME menu.  

 

 Text size 
Adjust the size of your text based on how much content you have to 

present. The default template text offers a good starting point. Follow 

the conference requirements. 

 

How to add Tables 
To add a table from scratch go to the INSERT menu and 

click on TABLE. A drop-down box will help you select rows 

and columns.  

You can also copy and a paste a table from Word or another PowerPoint 

document. A pasted table may need to be re-formatted by RIGHT-

CLICK > FORMAT SHAPE, TEXT BOX, Margins. 

 

Graphs / Charts 
You can simply copy and paste charts and graphs from Excel or Word. 

Some reformatting may be required depending on how the original 

document has been created. 

 

How to change the column configuration 
RIGHT-CLICK on the poster background and select LAYOUT to see the 

column options available for this template. The poster columns can 

also be customized on the Master. VIEW > MASTER. 

 

How to remove the info bars 
If you are working in PowerPoint for Windows and have finished your 

poster, save as PDF and the bars will not be included. You can also 

delete them by going to VIEW > MASTER. On the Mac adjust the Page-

Setup to match the Page-Setup in PowerPoint before you create a PDF. 

You can also delete them from the Slide Master. 

 

Save your work 
Save your template as a PowerPoint document. For printing, save as 

PowerPoint or “Print-quality” PDF. 

 

 
Student discounts are available on our Facebook page. 

Go to PosterPresentations.com and click on the FB icon.  
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D E S I G N  G U I D E  
  

This PowerPoint 2007 template produces a 36”x60” presentation 

poster. You can use it to create your research poster and save 

valuable time placing titles, subtitles, text, and graphics.  
  

We provide a series of online answer your poster production 

questions. To view our template tutorials, go online to 

PosterPresentations.com and click on HELP DESK. 
  

When you are ready to  print your poster, go online to 

PosterPresentations.com 
  

Need assistance? Call us at 1.510.649.3001 
  

 

Q U I C K  S T A R T  
  

Zoom in and out 
As you work on your poster zoom in and out to the level that is 

more comfortable to you. Go to VIEW > ZOOM. 

 

Title, Authors, and Affiliations 
Start designing your poster by adding the title, the names of the authors, and 

the affiliated institutions. You can type or paste text into the provided boxes. 

The template will automatically adjust the size of your text to fit the title 

box. You can manually override this feature and change the size of your text.  
  

T I P : The font size of your title should be bigger than your name(s) and 

institution name(s). 

 

 

 

 

Adding Logos / Seals 
Most often, logos are added on each side of the title. You can insert a logo by 

dragging and dropping it from your desktop, copy and paste or by going to 

INSERT > PICTURES. Logos taken from web sites are likely to be low quality 

when printed. Zoom it at 100% to see what the logo will look like on the final 

poster and make any necessary adjustments.   
 

T I P :  See if your company’s logo is available on our free poster templates 

page. 

 

Photographs / Graphics 
You can add images by dragging and dropping from your desktop, copy and 

paste, or by going to INSERT > PICTURES. Resize images proportionally by 

holding down the SHIFT key and dragging one of the corner handles. For a 

professional-looking poster, do not distort your images by enlarging them 

disproportionally. 

 

 

 

 

 

 

 

Image Quality Check 
Zoom in and look at your images at 100% magnification. If they look good 

they will print well.  
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• For individuals with and without disabilities, communication 

environments have changed in the last five years, with increased 

recognition that maximizing communication participation extends 

well beyond face-to-face interactions (Shane, Blackstone, 

Vanderheiden, Williams, & DeRuyter, 2012).  

• The nature of social media inherently provides a context for 

interaction with people within a meaningful task 

• The literature related to social media and engagement, so far, has 

focused on consumer and organization interactions (Brodie, 

Hollebeek, Jurie, & Ilie, 2011; Hollebeek & Chen, 2014), with 

perspectives of engagement taken from vantage points of 

organizations engaging with consumers and vise-versa.  

• Li (2010) proposed a framework for organization and consumer 

engagement on social media, which included five components: (1) 

watching, (2) sharing, (3) commenting, (4) producing, and (5) 

curating.  

• The engagement activities, proposed by Li (2010), can be applicable 

to use of social media by individuals who use AAC. 

  

  

 

INTRODUCTION METHODS 
  RESULTS 

CONCLUSIONS 

Follow Us/More Information 

Facebook: AAC at Penn State 

http://aac.psu.edu 

Jessica G. Caron, Ph.D., CCC-SLP & Nora Eskin, B.S. 
Pennsylvania State University 

Engagement in Social Media Environments for Individuals who use 
 Augmentative and Alternative Communication  

AIM 

• To date, no research has observed individuals who use AAC interact 

in an online environment, over an extended period of time. This study 

aimed to use observations to systematically analyze common 

behaviors individuals who use AAC and social media engage in on 

Facebook (e.g., liking, commenting, sharing). These findings will be 

used to expand current understanding for the areas in which 

interventions should be developed 

.  

• Design: Online observations were used to gather data across time, 

perspectives, and participants in the natural setting (i.e. the virtual 

setting of Facebook) (Patton, 2002) 

• Procedures: Participants shared three months of their Facebook 

Activity Logs 

 

 

 

 

 

 

 

• Data Analysis: An a priori coding system was established to apply the 

components of social media engagement framework to Facebook 

Activity Logs (see Figure 1 for image of Engagement Framework) 

• Participants: Participants included two females and three males, 

ranging in age from 20 to 36. All participants had been diagnosed 

with cerebral palsy and used a variety of means to communicate, 

including high-tech AAC. 

 

 

• A limited range of engagement behaviors are observed by individuals 

who use AAC. Interventions to support and expand uses (e.g., 

tagging, commenting on a photo) are required in order to maximize 

the engagement in this communication content. 

  

• As the digital world becomes more dominant in activities of daily 

living and communication, the risk of exclusion rises. It is imperative 

that stakeholders consider ways to provide optimal access, options for 

engagement, and support for use of online communication contexts to 

ensure it is a better world for all individuals, including those who use 

AAC. 

  

 FUTURE RESEARCH 

• Expand current study to include more participants 

• Investigate interventions to teach necessary linguistic, operational, 

social and strategic skills to individuals who require AAC and to 

determine the effects on communication effectiveness via social 

media.  

• Investigate the use of social media as an intervention milieu.  

Social Media Engagement Framework for individuals 
who use AAC 

Total behaviors exhibited by all five participants combined. Commenting was the dominant behavior across all participants, 

with 5603 commenting behaviors observed across the participants. No participants engaged in curating behaviors.  

Number of Sharing behaviors 

observed in each participant’s 

Facebook activity.  

 

Overall, Sharing behaviors were 

observed significantly less 

frequently than Commenting 

behaviors despite the low demand 

on cognitive and linguistic skills.  

 

Types of sharing behaviors varied. 

Percentages of Sharing 

behaviors observed in each 

participant’s Facebook 

activity. 

 

Types of sharing behaviors 

varied across participants.  

Percentages of Commenting 

behaviors observed in each 

participant’s Facebook 

activity.  

 

Liking a photo occupied the 

highest percentage of 

behaviors, across all 

participants. 

Number of Commenting behaviors 

observed in each participant’s 

Facebook activity.  

 

Liking a photo and liking a post 

were the dominant behaviors in this 

category for all participants.  

Number of Producing behaviors 

observed in each participant’s 

Facebook activity.  

 

Publishing a picture or video, or 

posting a status were the dominant 

behaviors in this category. 

Percentages of Producing 

behaviors observed in each 

participant’s Facebook 

activity. 

 

Publishing a picture or video 

was the behavior observed 

with the highest percentage 

for all but one participant.   

http://www.facebook.com/pages/PosterPresentationscom/217914411419?v=app_4949752878&ref=ts

